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Face Our Logo

Well, it’s more than just a logo.  

It is our identity and represents us.  

It symbolizes our passion &  obsession 

With food. Mostly with fish.
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Nice To Head Chief at Burger Station 

Line Cook at Cordelia Bistro 

Former Cold Line Cook at 

Fleamarket JAFFA 

Worked at Mash Central 

Cooked (professional) at PLAZA BAR 

Su- Chef  at Studio 

Head Chef at Swing Bar

MEAT YOUHEY YOU,ITS
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ROY BEN DROR -The  Chef .
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Taste To Understand

Concept of the Viking Meals. 

Meals were usually a fish or meat stew, 

Prepared with vegetables and paired 

With bread and freshly caught fish. 

We wanted to show you the magic  

Behind the taste of completely fresh 

Ingredients and special chef recipes, 

Just in one bite so we came up with our 

Viciously tasty menu. 

Just for you.

The brand symbol is a skeleton of a dead fish, 

This means that the dish is so good  & Tasty, 

That nothing left but a fish skeleton. 

The Typography adds a European  

Viking- ish mood, Grunge Lettering makes it  

More brutal, more speakable to our people. 

We wanted to connect all the foodies in our 

Chaotic area, to recreate the food culture, 

With more lightness and freshness & Self-creation.

Brutally Tasty Story
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GOOD 
Trying To CompetE In Business?

F*CKING LUCK.
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Our goal was to develop the most 

Perfect taste combination that would 

Completely brings something different from

The local menu has to offer.

Much more essence and taste.

We seek to bring flavor & freshness to Every  

product we provide.

Each dish has a unique taste & aroma

That will make you take a  bite.

Mission More Than Just A Food Place

Our vision is to bring  back  

The Vikings Age in a different way. 

Values of hunting and freshness,  

To make creative chef dishes  

Accessible to everyone,  

An option to eat it while walking.

Location: Israel -  

Carmel Market TLV by the sea 

Staff: Roy Ben Dror, Sophie (S) Ben Dror 

Copywriter: Sophie (S) Ben Dror 

Photography & Art: Sophie (S) Ben Dror
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We thougth that somewhere in this area 

would be the perfect location for the resturant. 

Considering stuff like; 

Other resturants menu offers, The sea & Our fresh local products.

LocationWE ARE BETTER

Freshness,Availability 

& Cashability

Quality Local ProductsUnique Chefs Recipes
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Tartaric Barbaric makes a delicious Easy-to-bite Food. 

More convenient, more stylish, freshier, & healthier. 
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Symbolize the fresh fish, 

& the amazing taste. 

So Damn good , that nothing  

Left from the fish other than bones. 

Do not tamper with addatives & 

Preservatives at all. 

Food that came from our nature. 

As if you had just hunted it,  

But with an artistic twist full of flavor. 

A Nutritious Dish - vegetables, protein, 

& carbs in the bite.

Symbolism Full Logo
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Logo Evolution Mathematical Logo
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Colored Logo

Black & White Negative & Positive
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Logo Variations



Treat the logo with respect. 

Use it only with the brand Colors  

That we choose for the logo. 

You can use the elements separately.

Logo DO's & DOnt's

While this section doesn’t cover every 

The possible way the logo should not be used,

It should help give you a pretty clear idea. 

Under no circumstances what 

Not to do with our logo.

Logo DO's & DOnt's
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1

A

2

B

3

C

Do not use the logo in colors other 
Than the brand shades

Do not routate or sckew  
The logo out of its proportions

Do not reflect the logo.  
Use only on its natural apperance 

Do not add more curevs  
Or elements to the logo 

Do not add gradients, shadows, 
Outline or textures to the logo 

Do not stretch the logo  
Out of  its proportions
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Based on the colors of vegetables, tuna fish and 
salmon that has just been caught

HSB 
354° | 81% | 52%

RGB 
135 | 24 | 34

Hexadecimal 
#871822

CMYK 
29 | 100 | 90 | 33

BRAND COLORS

HSB 
159°| 11% | 9%

RGB 
22 | 25 | 24

Hexadecimal 
#161918

CMYK 
74 | 66 | 66 | 79

Deep Black Bloody Red Fresh Salamon

HSB 
14°| 83% | 91%

RGB 
234 | 84 | 37

Hexadecimal 
#EA5425

CMYK 
2 | 83 | 99 | 0

HSB 
14° | 83% | 91%

RGB 
168 | 25 | 22

Hexadecimal 
#A81916

CMYK 
22 | 100 | 100 | 18

Orange Carrot Pickle Green

HSB 
117°| 49% | 35%

RGB 
47 | 90 | 45

Hexadecimal 
#2F5A2D

CMYK 
80 | 40 | 98 | 37

Pure White

HSB 
0  | 0 | 100

RGB 
255 | 255 | 255

Hexadecimal 
#FFFFFF

CMYK 
0  | 0 | 0 | 0
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Anomalia is an eccentric, geometric & 

Multilingual typeface. 

AA BB CC DD Ee FF GG HH JJ KK LL MM NN OO PP 

QQ RR SS TT UU VV WW XX YY ZZ.

1234567890

!@#$%^&*()+ÆÇÈØßðΩÆ

ANOMALIA ML V2AAA FONT

SHOWCASE TYPEFACE

A FONT iNTENDED ONLY 

FOR A LOGO TiTLE

PRIMARY TYPEFACE

Aa Bb Cc Dd Ee Ff Gg Hh Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz.

1234567890

!@#$%`^&*()+ÆÇÈØßðΩæ

Almoni ML v5 AAA Font

Almoni is a precise, neutral bilingual typeface used for 
Writing the text on this website. It contains many glyphs 
& fully supports 230 Latin and Cyrillic languages - which 
Makes it an ideal font for the side-by-side use of Latin and 
Hebrew characters. 

A font intended only for the logos slogan.

COMERTIAL USE TYPEFACE

HANDWRITTEN, script, trashy font

Aa Bb Cc Dd Ee Ff Gg Hh Jj Kk Ll Mm Nn Oo Pp Qq Rr 

Ss Tt Uu Vv Ww Xx Yy Zz.

1234567890

!@#$%^&*()+ÆÇÈØßðΩÆ

CITIZEN DICK Font

Font for titles and graphics in 
posters, websites and packaging

COMERTIAL TYPEFACE IN USE

Calendas plus Font is a serif typeface, includining 
Includes optical adjustments, new accents, small 
Caps and ligatures.

Aa Bb Cc Dd Ee Ff Gg Hh Jj Kk Ll Mm Nn Oo Pp 

Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz.

1234567890

!@#$%^&*()+ÆÇÈØßðΩæ

Calendas plus Font 

Running text, internal headings
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STATIONARY PAPERS

A5 Memo Envelope A4 Paperwork
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Front Back

Buisness Card Buisness Card Mockup

4140



Buisness Card Mockup Buisness Card Mockup
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Buisness Card Mockup Buisness Card Mockup
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Comertial Typeface In Use Poster MockupPoster mockup
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Comertial Typeface In Use Poster mockup
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Poster mockup
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Show CAse
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Elements

ELEMENTS
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ELEMENTS Iconogrphy



Patterns Patterns
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Digital Mobile Digital Mobile 
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Digital Mobile Digital Mobile 
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Digital Mobile Digital Mobile 



wireframe wireframe
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wireframe wireframe
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wireframe Digital Mobile Mockup

7170



72

Digital Mobile Mockup Digital Mobile MockupDigital Mobile Mockup
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Digital One PagerDigital One Pager
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Digital One Pager Digital One Pager
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Digital One Pager



Web Mockup WireframeWeb Mockup
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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Digital E-Commers Shop Website Digital E-Commers Shop Website
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wireframe wireframe
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wireframe wireframe
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wireframe wireframe



wireframe wireframe
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wireframe wireframe
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wireframe wireframe
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wireframe wireframe
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Web MockupWeb Mockup
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Web Mockup
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DIGITAL
CAMPAIGNS
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Digital Campaing
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Facebook Digital Campaing
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Digital Campaing Digital Campaing
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MOCKUPS



       Brutally Tasty.Tartaric Barbaric

Show Case Elements In Use Show Case Elements In Use
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Merchendise To Carry At Home
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THANK YA'



THANK YA’

Well, that’s about it.

We’re not asking for much.  
Just a little respect  

For Our Logo.

THANK YA’


